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1. O0mast aHHOTAUA Kypca

1.1. AHHOTAIIMSA

JlaHHbIi y4eOHO-METOAMYCSCKUI KOMIUIEKC 1o auctuiinae «Business English» cocrout us
OporpaMmbl y4eOHON JMCIMIUIMHBI, TEOPETHYECKOTO M NPAKTUYECKOro OJIOKOB, a TaKKe OJOKOB
OJIC u KNM.

Kypc nenoBoro aHriamiickoro mpeaycMaTpuBaeT OOy4YeHHE SI3BIKY M OOYYEHHE JICIOBOMY
OOIIEHUIO, BKITIOYAsH JACTOBYIO MEPEIUCKY, TIEPErOBOPHI, (hopMabHbIC Tpe3eHTaINH, He(hOpMaTbHOE
o0IIeHue, JeOBYIO JICKCUKY, HAITUCAHUE OTYETOB.

Juctmiumina «Business Englishy mayuut cTyaeHTOB cremuduKe YCTHOIO M IMHCHMEHHOTO
OOIIIEHUs] C MHOCTPAHHBIMU TMapTHEPAMHU B MPAKTUYECKUX, OM3HEC-OPUECHTHPOBAHHBIX CHTYAIUsX,
BBIpQ)XaTh CBOM MBICIM HA AHIJIMICKOM C OOJBIICH TOYHOCTBIO M YBEPEHHOCTBIO, HAy4aTCs
NPUMEHSATh TEPMUHOJIOTUIO M NMPOPECCHOHAIBHBIC KOHCTPYKIMH JIEJIOBOTO aHTJIIMHACKOTO S3bIKa B
mporecce oOmIeHHsI (J1emoBast 0eceia, ISIOBbIC TIEPErOBOPHI), CAMOCTOATEIBLHO COCTABIISATH JICTIOBEIE,
MOTHBALIMOHHBIE U COIPOBOIUTEIbHBIC IIMChMA HA aHTIIMACKOM SI3bIKE, JIENIaTh MPE3CHTAIMH U T.]I.

Kypc paccunran Ha 144 akajgeMu4eckux daca, U3 KOTOPBIX 68 — ayTUTOPHBIX (CEMUHApPCKHUX
3aHSATHUI), @ TAKKE CAMOCTOSTEIILHOW pabOThl CTYACHTOB C MOCIEAYIOIIUM KOHTPOJIEM — 76 4acos.
CornacHo yuyeOHOMY IUIaHY TOCHEIHATBHOCTH «DKOHOMHKA» JaHHAs JUCIHILTMHA Tpesmnonaraet 4
KpenuTa.

1.2. TpeooBaHusl K HCXOAHLIM YPOBHSAM 3HAHUHA U YMEHHH CTVIEHTOB.

[Ipucrynas k U3y4yeHUIO JaHHOTO Kypca, CTYACHTHI JOJKHBI 001a/1aTh 3HAHUSAMU aHTJIUICKOTO
A3bIKa B paMKax CpeHero oouiero oopa3oBaHusl.

2. leab 1 TPeOOBaHMS K YPOBHIO OCBOCHUSA QM CIMIIJIAHBI

2.1. lleapb ¥ 321249 JUCHMIIIMHBI

B pesynbraTe M3ydeHus npeamera CTYACHTHI JODKHBI MOJMYyYUTh 3HAHUS, HEOOXOAUMBIE IS
IeTOBOTO OOIIEHNUS B chepe SKOHOMHKH.

2.2. TpeboBaHUS K VYPOBHIO OCBOCHUS COHACPKAHUS AUCIUILINHDI.

[Tocne ycmenmHOTO 3aBepiieHns Kypca, CTYIeHThI TOKHBI:
3HaTh:

® paCIIMPEHHBIN IEJI0BOM CIIOBAPHBIN 3a11ac;
® Ba)XHYI0 YKOHOMHUYECKYIO U JICIOBYIO HH(POPMAIIHIO;
® KakKk MKCIOJb30BaTh S3BIKOBBIC HABBIKH JIUIsI TIOJNydeHHsS HEOOXOIuMOoi HH(opManuu u3
Pa3IMYHBIX UCTOYHHKOB;
e (a30BBIC HCCIIEIOBATENBCKUE HABBIKH.
YMers:
5(PEKTHBHO 00IIATECS C APYTHMH JIHOAbMH Ha AHTJIMHCKOM,;
NPaBUILHO HCIIOJIb30BATh JACTIOBYIO JICKCUKY;
00CYXXIaTh ¥ OTBEYATh HA BOIPOCHI B CTAThAX;
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® JCIIOJIB30BaTh OCJIO0BBIC HABBIKH (HpOBe,I[eHI/Ie HPCSCHTaHHﬁ, IEPETOBOPHEI, TCJ'IC(l)OHHI)IG

MEPEroBOpsl, KOH(EepeHInu u ap.);

® YNUTaTh U MOHUMATh COOOIIEHUS, MUChMA U T. JI. © OTBEYATh COOTBETCTBYIOIINM 00pa3oMm;
e HAaNucaThb OTYETHI U HOJBECTU UTOTH HA aHTJIUIHCKOM.

Bnaners:
® HaBBLIKAMU JIEJIOBOT'O OOIIEHUS;

® DpPa3IMYHBIMU S3BIKOBBIMHM HABbIKaMH, IIOJIC3HBIMU B JICJIO0BOM O6H.I€HI/II/I (ay,Z[I/IpOBaHI/Ie,

YTEHUE, pa3rOBOPHAs PEUb).

3. Tpya0oeMKOCTb JUCHMILJIMHBI M BUJAbI Y4eOHOH paGdoThI MO YY4EeOHOMY IJIaAHY

Buabl yueoHoii padoThl

Bcero, B
aKas.
yacax

Pacnpeﬂeﬂeﬂne o ceMecTpam

ceM

ceM

CEM.

ceM

CEeM.

1

3

5

7

10

11

1. O6mas Tpyn0eMKOCTh U3y4YeHHUsI
AUCHMILIMHBI 0 CEMECTPaM , B T. 4.:

144

144

1.1. AynuTopHbIe 3aHATHSA, B T. U.:

68

1.1.1. JIexuuu

1.1.2. [IpakTuveckue 3aHATHS, B T. U.

1.1.2.1. O6¢cyxneHue MpuKIaTHbIX
IPOEKTOB

1.1.2.2. Keiicol

1.1.2.3. /IlenoBsie UTPBI, TPEHUHTH

1.1.2.4. KoHTpoJibHBIE paboThI

1.1.3. Cemunapsl

68

1.1.4. JlJabopatopHbie paboThI

1.1.5. JIpyrue BU/IBI 2y TUTOPHBIX 3aHITHN

1.2. CamocrosiTenbHas pabora, B T. 4.:

76

1.2.1.ITogroroBKa K 3K3aMeHaM

1.2.2.[Ipyrue BUbl CaMOCTOATENEHON
paboThL, B T.4. (MOXHO yKa3aTh) —
Mpe3eHTAINs POEKTa

76

1.2.2.1. I[TuceMeHHbBIE JOMAIIIHHIE
3a1aHUA

1.2.2.2. Kypcossie paboTht

1.2.2.3.  Dcce u pedepaTsl

1.3. KoHcynpraiuu

1.4. Tect

Wrorosslii koHTpOIH (DK3aMeH, 3auet, aud.
3a4yeT/yKas3arb)

3a4yer
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Bec ¢opmst
TEKYIIEro KOHTPOJIS
B pe3yJIbTUpYIOLIEH

OLICHKE TEKYIIEro
KOHTPOJIS

Bec ¢popmst
MIPOMEKYTOUHOTO
KOHTPOJIS K
pe3ynbTHpYIOIIei
OLICHKH TEKYILETO
KOHTPOJISI B UTOTOBOIA
OLICHKE
MPOMEKYTOYHOTO
KOHTPOJIS

Bec nrorossix
OLICHOK
MIPOMEKYTOUHBIX
KOHTpOJIEH B
pe3yapTUpYyIOLIEH
OLICHKE
TIPOMEXYTOYHOTO
KOHTPOJIA

Bec onenku
pe3yIbTUpYIOLIEH
OILIEHK!U
MIPOMEKYTOUHBIX
KOHTpPOJIEH U
OLIEHKU UTOTOBOTO
KOHTPOJIS B
pe3ynbTUpYIOLEH
OILICHKE UTOTOBOT'O
KOHTPOJISL

Bun yueOHoi
PadoThI/KOHTPOJIS

M1t M2 M3

M1 M2 M3

KonrponbHas paborta

Tect

Kypcosast pabota

JlabopaTopHbIe pabOTHI

IIncemenHbIS JOMaAIIHUue
3aJaHusA

0.5

Occe (uccneoBaTeIbCKas
pabora)

0.25

3amuma membvl acce

Ilpesenmayus
(3awuma
uccne008amenbeKol
pabomut)

0.25

Bec pesynbTupytomeit
OIICHKHU TEKYUICTO KOHTPOJIA
B UTOT'OBBIX OIICHKAX
MPOMEKYTOYHBIX
KOHTpOJIeH

Bec urorosoii ouenku 1-ro
MIPOMEKYTOYHOTO KOHTPOJIS
B PE3YJBTUPYIOMICH OLICHKE
MIPOMEKYTOUHBIX
KOHTpOJIeH

Bec utoroBoii onieHK# 2-ro
MIPOMEKYTOYHOTO KOHTPOJIS
B pE3YJbTUPYIOLICH OlLIEHKE
MIPOMEKYTOYHBIX
KOHTpOJIeH

Bec utorosoii orieHkH 3-T0
MIPOMEKYTOYHOTO KOHTPOJIS
B PE3YJITUPYIOLIEHN OLIEHKE
MIPOMEKYTOUHBIX
KOHTPOJIEH T.J.

Bec pesynprupyromei
OILIEHKU TIPOMEXKYTOUYHBIX
KOHTpOJEH B
pe3yIbTUPYIOLIEH OLIEHKE
HUTOTOBOr0 KOHTPOJIS

JK3amMeH/3a4yeT
(o1leHKa UTOTOBOTIO
KOHTPOJIs1)

1 VueGubiit Moy
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5. CoaepkaHue qTMCIHUNIMHBI

5.1. TemaTuyeckuii NJIaH U TPYI0EMKOCTh AVANTOPHBIX 3AHATHH
(MoayJau, pa3aeabl JHCHUANIMHLI 1 BUALI 3AHATHII) 10 VYEOHOMY IJIAHY

IIpakrt. '
Bcero Jlexuu p Cemuna- | Jlaoop, Apyrue
3aHATHSA, BH/bI
Pa3nesnl 1 TeMBI AUCIUILIHHBI ay/aur. H, aK. PblL, aK. aK. .
aK. 3aHATHM,
JacoB Yacos JaCcoB JacoB
4acoB ak. YacoB
2=3+4+5
1 647 4 5 6 7 8
Tema 1. Introduction. Motivation letter, 5

CV and business correspondence.

Tema 2. Activities

2.1. Reading and listening

2.2. Writing and speaking

Tema 3. Economic crisis: discussion

Tema 4. Data

4.1. Reading and listening

4.2. Writing and speaking

Tema 5. An introduction to presentation
techniques and business writing.

Tema 6. Etiquette

6.1. Reading and listening

6.2. Writing and speaking

Tema 7. Corporations and success stories

Tema 8. Image

8.1. Reading and listening

8.2. Writing and speaking

Tema 9. Success

9.1. Reading and listening

9.2. Writing and speaking

Tema 10. Future

10.1. Reading and listening

10.2. Writing and speaking

Tema 11. Location

11.1. Reading and listening

11.2. Writing and speaking

Tema 12. Job-seeking

12.1. Reading and listening

12.2. Writing and speaking

Tema 13. Selling

13.1. Reading and listening

13.2. Writing and speaking

Tema 14. Price

14.1. Reading and listening

14.2. Writing and speaking

Tema 15. Insurance

Tema 16. Service

Tema 17. Productivity

NININININIEININ|BEINPNEININEININEININEININEARINN D N INDN RN

NININININNIE NN INPNDEININEININDEININDEININERINDIN D N INDN BRI NN EDN
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Tewma 18. Creativity 2 2
Tema 19. Motivation 2 2
Presentation of individual projects 10 10
UTOro 68 68

5.2. Coaep:kanue pa3aejaoB M TeM JUCIUILIMHBI

Tema 1. Introduction. Motivation letter, CV and business correspondence. (2 uaca -
ceMUHAPp).

During this class students will be introduced to the Business English course and structure. The
techniques of writing motivation letter and CV will be explained and practiced during the class.
Students will be introduced to business correspondence.

Tema 2. Activities (4 yaca - cemuHap).

Companies have different activities and work in different ways. Some companies manufacture
or produce goods, others provide services; retailers sell goods to the general public. Companies
employ people to work for them in many kinds of jobs. Each person has responsibility for a specific
area of work and a role within the team or group that they work with. Reading, listening, writing and
speaking exercises will be done within the described topic during the class.

Tema 3. Economic crisis: discussion (4 yacoB - ceMuHap).
During this class students will be introduced to economic crisis on the example of the global
financial crisis of 2008-2009.

Tema 4. Data (4 yaca - cemunap).

Information technology makes it easy to store huge amounts of data or information on
computer databases. Companies and organisations collect information about people all the time.
Companies conduct research into people’s buying habits so that they can improve their marketing.
Organisations collect data for surveillance purposes: to help stop criminal activity and increase
security. Someone somewhere is recording everything we do. Reading, listening, writing and
speaking exercises will be done within the described topic during the class.

Tema 5. An introduction to presentation techniques and business writing (2 usaca -
ceMHHAap).

Students will be introduced to the structure, techniques and styles of presentation and business
writing, to formal and informal language.

Tema 6. Etiquette (4 yaca - cemunap).

Etiquette is the name we give to the rules for being polite in a social group. Business etiquette
is important for people who often have to make new contacts and build relationships in their work.
Politeness can also help to improve the working environment for people in the same office. Some
cultures and situations are formal, which means that we have to follow rules; other cultures and
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situations are more informal. Reading, listening, writing and speaking exercises will be done within
the described topic during the class.

Tema 7. Corporations and success stories (4 yaca - ceMuHap).
The structure and business model of a corporation will be discussed on the example of the
success stories of big corporations.

Tema 8. Image (4 yaca - cemunap).

Image is the general opinion most people have of a company or product. Brand image is the
opinion people have of a brand. A brand usually has a name, a logo and a design which everyone can
easily recognize and which helps to identify it. Marketing experts work hard to create brands and
promote the brand image through advertising campaigns. This process of branding is an important
part of marketing. Most customers feel happier buying a famous brand than a product they don’t
know. The image of the brand has to appeal to the target market. Reading, listening, writing and
speaking exercises will be done within the described topic during the class.

Tema 9. Success (4 yaca - ceMuHap).

A start-up is a new business. Many people decide to start up their own business because they
have what they think is a good business idea and they want to become entrepreneurs. But it is
important to prepare a good business plan before you start. You need to know if there is a demand for
the products or services you want to offer. If you can finance the operation, find customers and beat
the competition, you have a good chance of making a profit. Then you can call your business a
success. Reading, listening, writing and speaking exercises will be done within the described topic
during the class.

Tema 10. Future (4 yaca - cemunap).

Man is constantly exploring new possibilities and making new discoveries. New technology
will shape our future and open up new opportunities for business. But developing a new technology
takes time and needs a huge amount of funding. People who want to finance new ventures need to
borrow a lot of capital. But it may be difficult to persuade people to invest in a project that is very
risky or doesn’t have the potential to make much profit. Reading, listening, writing and speaking
exercises will be done within the described topic during the class.

Tema 11. Location (4 yaca - cemunap).

The location of a business can be an important factor for its growth. If a company wants to set
up an office in a new location it needs to be sure that the region has good infrastructure and a stable
economy. Some governments offer low taxes to attract companies to set up in developing regions.
After deciding on the region or city for the new office, the company then has to find a good site for
its premises. Reading, listening, writing and speaking exercises will be done within the described
topic during the class.

Tema 12. Job-seeking (4 yaca - cemuHap).

Job-seekers look for work in the job market; employers offer jobs to people with the right
qualifications and experience. People who know what kind of job they want can look at job
advertisements for a suitable position. Others may go to careers advisers to ask for help in starting or
managing their careers. Large companies have a Human Resources Department, which deals with
recruitment and hiring employees, and also manages career development within the company.

7
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Reading, listening, writing and speaking exercises will be done within the described topic during the
class.

Tema 13. Selling (4 yaca - cemunap).

Many manufacturers sell their products through retailers, but they may also sell direct to the
consumer by telephone or on the internet, or they may employ sales representatives. A lot of
companies sell products and services business to business, or B2B. Product information is created in
the form of flyers or catalogues and some companies send this information to large number of
potential customers through the post. This method of selling is called direct mail. Marketers are
always looking for ways to promote their products to new kinds of customer. Reading, listening,
writing and speaking exercises will be done within the described topic during the class.

Tema 14. Price (4 yaca - cemunap).

It is difficult for companies to set the price of a product. A lower price may help to increase
sales, but it also reduces the profit margin. As a result, the company may have to cut costs to keep
prices down. We often use graphs to show trends in prices over months or years. Studying the trends
can help companies to choose the right pricing strategy for their products. Reading, listening, writing
and speaking exercises will be done within the described topic during the class.

Tema 15. Insurance (2 yaca - ceMuHap).

Many people and businesses take out insurance policies to protect against risks such as fire,
accident and theft. Policyholders pay a yearly premium to the insurance company which then
provides cover against financial loss. If something unexpected happens, the policyholder can make a
claim and receive compensation for the loss or damage. Reading, listening, writing and speaking
exercises will be done within the described topic during the class.

Tema 16. Service (2 yaca - ceMuHap).

Customer satisfaction is an important part of company’s sales strategy, so companies try to
provide good customer service. That means offering high quality products and services, answering
queries, making it easy for customers to order and pay for goods, and delivering on time. Companies
also need to have a system for handling complaints, so that if they make a mistake or offer poor
service, they can deal with the problem. Most companies train their customer service staff to deal
politely with customers. Reading, listening, writing and speaking exercises will be done within the
described topic during the class.

Tema 17. Productivity (2 gyaca - cemunap).

In manufacturing, productivity means the amount of goods produced in relation to the work,
time and money needed to produce them. There are many ways for companies to improve
productivity: by installing new equipment with more up-to-date technology, for example. Many
manufacturers and suppliers have a system of just-in-time delivery, which reduces the cost of
carrying large quantities of stock. More generally, productivity means doing something efficiently:
not wasting time and resources. Reading, listening, writing and speaking exercises will be done
within the described topic during the class.

Tema 18. Creativity (2 yaca - cemuHap).

We say that people are creative when they have new ideas that challenge the traditional ways of
thinking. Creative people have innovative ideas for new products, and find imaginative ways to sell.
But creativity is important in every field of business because creative thinking helps to solve
problems. If you try to look at a problem from a different perspective, it may help you to find a

8
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radical solution. Reading, listening, writing and speaking exercises will be done within the described
topic during the class.

Tema 19. Motivation (2 yaca - cemunap).

People work hard because they are motivated to achieve something. Many companies
encourage hard work by offering higher pay and bonuses for good performance. In the past,
companies rewarded long-term service and loyalty to the company. Staff were motivated by the
chance of promotion to senior positions. Nowadays, companies are less hierarchical, and people
change jobs more often. This means that companies have to find new ways to attract and keep
talented workers — for example by creating a more exciting working environment. Reading, listening,
writing and speaking exercises will be done within the described topic during the class.

6. YueOHO-MeTOAMYECKOE 00ecrieYeHNe M CIUILIHHbI

6.1. Pekomenayemas Jiureparypa:

a) bazoevie yueonuxu
e Intelligent Business Coursebook: Pre-intermediate Business English. Christine Johnson,
Pearson Education Limited, 2006. ISBN: 9781408256008.

e Intelligent Business Workbook: Pre-intermediate Business English. Christine Johnson,
Pearson Education Limited, 2006. ISBN: 9780582846951.

0) Ocnoenas numepamypa
e Business Builder: Intermediate. Paul Emmerson, Macmillan Publishers, 2002.

e Business One:One Intermediate Student's Book. Rachel Appleby, John Bradley, Brian
Brennan, Jane Hudson. Oxford University Press, 2006.

6.2. MaTepl/IaJ'll)HO'TeXHI/I‘IeCKOC o0ecneyeHue AUCHHUIIIMHBI

Hcnons3yercs mpoexTop.



